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26 years.  “We worked hard to keep our doors open.  Over the 
years we developed several streams of income and trimmed 
expenses, but we were unable to change a business model that 
was based on receiving most of our income from cable television 
viewers.”   
 
Now MATA itself may become part of the history of the City of 
Milwaukee.  “Community members are calling and wondering 

what is going to happen.  Viewers care.  
How do you measure the benefit to 
viewers?  We can say nearly 15,000 
producers have been trained in 
television production over the years, but 
how many more people have appeared 
on shows and watched to see people like 

themselves on TV?” Today, MATA’s programs get 20,000 
views each month on its VOD site, but, Wiley says, “how do we 
measure the impact that one special show had on a special child 
who saw herself reflected positively in a TV show?  It isn’t just 
who you serve, but who is benefitting from it as a whole that you 
have to consider.”  
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For 33 years, an amazing blend of audiences has been served by 
Milwaukee’s MATA Community Media.  Turn on channel 14 
or 96 and a Milwaukee sports enthusiast can watch “Sports R 
Us,” a member of the gay community can see “The Queer 
Program,” budding entertainers can be encouraged by “Pleaze 
Take Da Stage,” African-American kids can see themselves on 
“Asque the Blaquesmith,” Special Olympics athletes can revel in 
their finest moments on the baseball diamond by watching  
Northsuburban vs. New Berlin, and those who 
want to see something a little out of the 
ordinary can watch “Brain Box.”  Religious 
communities, too, have flocked to MATA.  
“We have a huge audience for religious 
programming, which in recent years has 
grown to 60% of our programming.  I think 
we have a program for every religious denomination active in 
Milwaukee,” said Executive Director Vel Wiley. 
 
And then there are the shows that are relevant to a broad cross-
section of the City:  a Rotary Club speaker explaining the Sikh 
faith in the aftermath of the 2012 temple shooting, a League of 
Women Voters panel discussing infrastructure investment, a 
Community Brainstorming session inspiring action on sex 
trafficking, a series of programs on redeveloping the historic 
Brewers Hill area.   
 
But after 33 years, the city may soon have to do without this 
non-profit 501c3 organization.  MATA’s primary source of 
income, a dedicated fee on cable subscriber bills called a PEG 
fee, was outlawed by Wisconsin’s Cable Competition Act (2007 
Act 42). MATA was fortunate to have a kind of reprieve from 
the law for many years because the City negotiated with Time 
Warner to have the PEG fee paid as a lump sum at the start of 
the 15-year franchise in 2000. But that franchise cannot be 
negotiated again with Charter Spectrum, the new cable 
operator, because local franchising was also outlawed in 2007.  
The only way MATA can survive is if the City of Milwaukee 
decides to fund the public access center out of its budget. 
 
MATA has been a witness to and participant in the history of 
the city.  During the high-profile Jeffrey Dahmer murder trial, 
MATA was the only television station to get the main 
courtroom video feed – Justice Shirley Abrahamson wanted to 
be sure the coverage was unfiltered. During the Iraq War, 
MATA partnered with Time Warner to send videograms to 
soldiers. It documented years of Martin Luther King Day 
Celebrations and featured the restoration of the historic art deco 
Ambassador Hotel.  Many of the shows have very little in 
common with each other, but they do share one thing:  they 
were all made possible by MATA Community Media. 
 
“I am proud of our Board of Directors,” said Vel Wiley, 
Executive Director, who has steered the organization for the last 

Milwaukee’s MATA Community Media faces historic funding challenge 

Advocate to Update Community TV  
 
On October 4, WCM members 
participated in our first-ever Advocacy 
Day at the Capitol.  Our members 
visited legislators and explained our 
three legislative priorities.   
 
Policy Proposal 1:  Require cable 
companies to include Community TV program listings in the 
Electronic Program Guide so viewers can find out what’s on 
community TV and record programs. 
 
Policy Proposal 2:  Require video service providers to 
transmit Community TV channels with the same quality as 
the local broadcast stations in the line-up.  Despite the fact 
that most Community TV is produced in HD, nearly all 
community TV is aired in SD and viewers are turned off. 
 
Policy Proposal 3:  Wisconsin Community Media wants to 
do something about MATA and other community media 
centers who need dedicated funding – funding that does not 
have to compete with other priorities of city government -- 
funding directly from the cable TV subscribers they serve -- 
a fee for service.  Our Policy Proposal 3 would enable local 
governments to assess a 0.25% Community TV Fee on 
cable TV monthly bills by passing a local ordinance. 
Contact Executive Director Mary Cardona at 608-215-5594 or at 
exec@wisconsincommunitymedia.com. Use our search tool at 
www.wisconsincommunitymedia.com to find YOUR media center.  
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The service and sacrifice of 
our armed forces was 
acknowledged in community 
after community on Veterans 
Day with song, special events, 
and exciting pageantry.  It 
kept community media 
centers very busy over the last 
week!  Many businesses and 
non-profits played a role in 

these annual events and by covering them, media centers 
brought them community-wide attention.  Here’s a sampling: 
 
Oshkosh Media documented two high school events and one at 
the Winnebago County Courthouse.  The one at Oshkosh West 
included a ribbon-cutting ceremony for the newly installed 
veterans honor wall and featured U.S. Sens. Ron Johnson and 
Tammy Baldwin and U. S. Rep. Glenn Grothman (pictured).  
 
Mauston Community Television captured a Mauston High 
School event featuring the high school jazz band and choir that 
was organized by the National Honor Society. 
 
Whitewater Community Television promoted the VetsRoll 
fundraiser that raises money to bring veterans to Washington 
DC for four days of remembrance around Memorial Day.  
 
Oregon Community Access viewers saw the Oregon Veterans 
Day Parade complete with prancing horses!   
 

Stevens Point’s LPFM radio station WSNP-LP played patriotic 
music all day. 
 

Pleasant Prairie Media Channel 25 covered the Veterans 
ceremony at the Veteran’s Memorial in Prairie Springs Park 
and provided the sound and video support for the event.  This 
year VFW Post 7308 was recognized for being named 
Wisconsin’s All State Post for the 7th consecutive year.  
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On Wednesday, November 8th, the Oshkosh Common Council 
held a special meeting to approve a resolution to sell a portion of 
the Lakeshore Municipal Golf Course to Oshkosh Corporation 
for its new global headquarters.   
 

This is a huge decision for the Fox Valley 
community.  Oshkosh Corporation employs 
more than 13,000 people building specialty 
trucks and truck bodies, many of which are made 
for the U.S. military.  
 

Oshkosh Media was there, providing live gavel-to-gavel 
coverage on “Gov TV” cable access channel 10 and its web 
stream.  The meeting was also posted that night for on-demand 
viewing on OshkoshMedia.org and YouTube.  
 

But Oshkosh Media did not only cover this final key meeting.  It 
had also been covering the committee-level meetings that 
examined the issue in-depth.  When the City’s Advisory Parks 
Board and Plan Commission held two joint meetings at the 
Oshkosh Convention Center to get input from members of the 
Oshkosh community, Oshkosh Media took its remote 
equipment to the site and provided full coverage. 

Oshkosh Media covers process that’s keeping Oshkosh Corporation home 
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On November 2 the Sun Prairie 
Media Center and Sun Prairie 
Public Library were honored by 
the South Central Library 
System Foundation as recipients 
of the 2017 “Giddy Up Partner 
Award.”  
 

The pair has been working 
together to bring creative 
programming to residents over 

the past few years. “In 2017, we created several recordings, 
including a whimsical feature on Sun Prairie's "Georgia 
Cow'Keeffe", one of the cows from the Wisconsin Cow Parade,” 
said Library Director Svetha Hetzler. “In addition, the media 
center attends library events, including our Foundation's 
fundraising events to interview patrons about how the library has 
transformed their lives.” 
 

This year the library and media center created a focused plan for 
collaboration that will be mutually beneficial to both city 
departments. “We have been working with the public library to 
produce a monthly radio show called ‘The Tallest Building in 
Town’ and a quarterly television show called ‘Connect at the 
Library,” said Sun Prairie Media Center director Jeff Robbins. 
“In addition, we have begun collaborating on PSAs and trying to 
increase the amount of library programming that is recorded and 
aired on our channels.”  
 

Another new project, Media Maker Labs, is specifically aimed at 
library patrons who may not be that familiar with the Media 
Center.  Media Maker Labs are workshops offered to both 
children and adults who want to learn the art and skills needed to 
produce video and radio programming. The single-class 
workshops give patrons a taste of what it’s like to create media 
and the opportunity to decide if they'd like to pursue full-length 
workshops, produce regularly-scheduled programming, or 
otherwise volunteer at the Media Center. 
 

“This project is an example of how city departments can work 
together for mutual benefit, and to enhance the lives of 
residents,” said Janet Pugh, SCLS Foundation Board President. 
 

2

“Oshkosh Media has the resources to bring detailed coverage of 
local government to residents,” said Jake Timm, Operations 
Coordinator of Oshkosh Media. “This allows the public to stay 
informed and involved even when they can’t attend every 

meeting in person.” 
 

The way Oshkosh Media was able to bring the 
decision making process straight to residents in 
their homes or on-the-go using cable and the 
web is at the core of what Oshkosh Media and 
other government access stations do.  “By 

making the process transparent and easily accessible, we enable 
the community to understand what is happening in their 
community and why, ” said Timm.   
 

In this case, it helped a successful homegrown business that had 
spent its entire 100-year existence in Oshkosh stay home.  

South Central Library System Foundation 
honors Sun Prairie’s media center & library 

Communities celebrate Veterans Day   


